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女性占 61.9%；年龄方面，主要集中在 18~45 岁，占
78.8%；学历方面，初中及以下、高中、大专、本科、硕
士及以上分别占 12.4%、26.5%、22.2%、36.8%和


























































































Fig. 1 House plan of each scenic spot
表2 变量及其编码





























































































































































































































Tab. 4 The regression results
变量
Variable
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Tourist Density, Crowding Perception and Overall Satisfaction:
The Main Factors Affecting Perceived Crowding in Exhibition Halls
HUANG Xuanxuan, LIN Derong
(School of Management, Xiamen University, Xiamen 361005, China)
Abstract: The increasing demand for tourism consumption and the scarcity of tourism resources have
become dramatic in recent years. Crowding has become a common phenomenon in traditional hot
spots. In addition, along with the rapid development of creative cultural industries, all regions of China
actively incorporated modern science and technologies into a wide variety of creative tourism projects,
such as art galleries, science museums and waxwork museums, which have attracted large numbers of
tourists. In contrast to other tourism products, exhibition hall or museum visitors need to concentrate on
visiting, learning and understanding, while the physical fatigue caused by stop-and-go movements is
more likely to result in tiredness. In this situation, a crowded external environment further aggravates
the tourists’stimulation load and affects the quality of their experience. Therefore, considering
effective crowding management is vital to the development of tourism attractions, especially creative
tourism projects such as exhibition halls.
However, the existing studies on crowding perception mainly focused on outdoor recreation areas
where the research conclusions about the factors influencing tourists’crowding perception and its
effect on their satisfaction have not yet formed a consensus. In addition, scholars in this field regard the
natural landscape as the main object of study and rarely explore the human landscape. Therefore, as
exhibition halls are a kind of cultural landscape, the existing research conclusions for outdoor
recreation areas have limited reference to crowding management in exhibition halls. Considering the
existing research differences and the space characteristics of exhibition halls, this paper starts from the
perspective of environment- behavioral relationships by synthetically using the relevant theories of
environmental psychology to explore the main factors influencing tourists’crowding perception in
exhibition hall environments and further clarify the relationships between density, crowding perception
and satisfaction.
Based on five proposed research hypotheses, this paper performs a series of empirical statistical
analyses, including correlation analysis, one-way analysis of variance and multiple linear regression, on
a usable sample of 378 tourists to four exhibition halls on Gulangyu Island in Xiamen, Fujian Province.
The results show that interior space form significantly impacts tourists’crowding perception. The de-
gree of crowding perception progressively increased in broken line, rectangle, round and free spaces,
where the latter were considered the most crowded. In terms of individual socioeconomic background
characteristics, both tourist-generating regions and travel patterns directly impact crowding perception.
tourists from the central and western regions of China were most sensitive to crowding. However, densi-
ty was the most important factor affecting tourists’perception of crowding. Thus, when the area is not
increased or the space expanded, controlling the number of tourists is still the key to managing crowd-
ing perceptions. Moreover, crowding perception has no direct effect on tourists’overall satisfaction;
however, in the case of high density, its negative effect becomes significant and enhanced. Thus, with-
out controlling the number of tourists reasonably, crowding perception may threaten the quality of their
tourism experience. Furthermore, no significant relationships emerged between density and tourists’
overall satisfaction. Additional interviews were conducted and showed that tourists’adjustment behav-
iors play an important role in the relationship between crowding perception and satisfaction. Therefore,
management concerns should focus on making full use of interior spaceform, adopting differentiated
strategies for different types of tourists, attaching importance to tourists’adjustment behaviors and tak-
ing timely guidance and evacuation measures according to these warning signals.
Keywords: exhibition halls; density; crowding perception; overall satisfaction; affecting factors
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